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18.2% or 352,431 of CINCINNATI DMA Adults 18 or older used SKYLINE CHILI in the past 30 days.
Typical Adults 18 or older who used SKYLINE CHILI in the past 30 days are 49.3 years old (1.3% older than
average) and have a $126,559 (26.1% higher than average) annual household income.
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Sit-down restaurants used past 30 days: Skyline Chili
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: 7.2% or 139,884 of CINCINNATI DMA Adults 18 or older used GOLD STAR CHILI in the past 30 days.
‘Gﬂd == EI“ Typical Adults 18 or older who used GOLD STAR CHILI in the past 30 days are 55. years old (13.1% older than
average) and have a $97,014 (3.3% lower than average) annual household income.
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Sit-down restaurants used past 30 days: Gold Star Chili
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Typical Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days are 54.7 years old (12.4% older

el" 9.8% or 188,539 of CINCINNATI DMA Adults 18 or older used FRISCH'S BIG BOY in the past 30 days.
than average) and have a $83,866 (16.4% lower than average) annual household income.
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Avg HHI: $100,373

Sit-down restaurants used past 30 days: Frisch's Big Boy



= 10.3% or 198,330 of CINCINNATI DMA Adults 18 or older used LAROSA'S FAMILY PIZZERIA in the past 30 days.
‘I§I{0888 == Typical Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days are 51.7 years old (6.3%
FAMILY PIZZERIA L —

older than average) and have a $111,749 (11.3% higher than average) annual household income.
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria
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4.1% or 79,979 of CINCINNATI DMA Adults 18 or older used DEWEY'S PIZZA in the past 30 days.
Typical Adults 18 or older who used DEWEY'S PIZZA in the past 30 days are 42.5 years old (12.7% younger
than average) and have a $161,755 (61.2% higher than average) annual household income.
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Sit-down restaurants used past 30 days: Dewey's Pizza



18.2% or 352,431 of CINCINNATI DMA Adults 18 or older used SKYLINE CHILI in the past 30 days.

A Adults 18 or older who used SKYLINE CHILI in the past 30 days are 23.2% more likely to be a college
graduate, 18.2% more likely to work full-time, 20.2% more likely to be married, 7.6% less likely to be a
parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Skyline Chili
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7.2% or 139,884 of CINCINNATI DMA Adults 18 or older used GOLD STAR CHILI in the past 30 days.
Adults 18 or older who used GOLD STAR CHILI in the past 30 days are 38.3% less likely to be a college
graduate, 11.4% more likely to work full-time, 20.8% more likely to be married, 15.% less likely to be a
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114 b Stage in Life: Adults 18 or older
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9.8% or 188,539 of CINCINNATI DMA Adults 18 or older used FRISCH'S BIG BQY in the past 30 days.

Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days are 56.1% less likely to be a college
graduate, 10.6% less likely to work full-time, 7.7% less likely to be married, 37.7% less likely to be a parent
of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Frisch's Big Boy
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10.3% or 198,330 of CINCINNATI DMA Adults 18 or older used LAROSA'S FAMILY PIZZERIA in the past 30 days.

Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days are 20.7% more likely to be a
college graduate, 4.4% less likely to work full-time, 9.4% more likely to be married, 11.4% less likely to be a

parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria
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7 4.1% or 79,979 of CINCINNATI DMA Adults 18 or older used DEWEY'S PIZZA in the past 30 days.

Adults 18 or older who used DEWEY'S PIZZA in the past 30 days are 118.3% more likely to be a college
graduate, 28.2% more likely to work full-time, 28.9% more likely to be married, 37.9% more likely to be a

parent of 1 or more children under 18.
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114 b Stage in Life: Adults 18 or older

Parent of 1 or more Children under 18 I 25.5%
2 10.7%
I 5.6%

12.4%

Working Mothers

Parent of 1 or more Children Under Age 2 - 6.8%

11.7%
. s.5%

7.0%
I 112%

14.4%
IR 14.5%

L 6.1%
B 6.1%

Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Children in College

[ 12.1%
I 22.9%

rrandparmt of 1 or more Children under 18
m CINCINNATI

1+ who used DEWEY'S PIZZA in the past 30 days

Sit-down restaurants used past 30 days: Dewey's Pizza

35.7%



Adults 18 or

14.9% more li

18.2% or 352,431 of CINCINNATI DMA Adults 18 or older used SKYLINE CHILI in the past 30 days.

older who used SKYLINE CHILI in the past 30 days are 15.3% more likely to own their home,
likely to own a higher valued home, 15.3% more likely to have a single-family home, 5.5% more

likely to have a dog.

m Own/Rent/Other: Adults 18 or older
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7.2% or 139,884 of CINCINNATI DMA Adults 18 or older used GOLD STAR CHILI in the past 30 days.
. Adults 18 or older who used GOLD STAR CHILI in the past 30 days are 2.1% more likely to own their home
Star = :

26.9% more likely to own a higher valued home, 7.1% more likely to have a single-family home, 4.7% more
likely to have a dog.

m Own/Rent/Other: Adults 18 or older
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likely to have a dog.

, 9.8% or 188,539 of CINCINNATI DMA Adults 18 or older used FRISCH'S BIG BOY in the past 30 days.
- Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days are 7.1% more likely to own their home,

12.6% more likely to own a higher valued home, 10.4% less likely to have a single-family home, 8.% more
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qaRosas

FAMILY PIZZERIA

10.3% or 198,330 of CINCINNATI DMA Adults 18 or older used LAROSA'S FAMILY PIZZERIA in the past 30 days.
Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days are 19.2% more likely to own

their home, .7% more likely to own a lower valued home, 21.8% more likely to have a single-family home,
23.2% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

3.5% 4.6%
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DEWEY'S == “
PLZ ZA -

likely to have a dog.

4.1% or 79,979 of CINCINNATI DMA Adults 18 or older used DEWEY'S PIZZA in the past 30 days.
Adults 18 or older who used DEWEY'S PIZZA in the past 30 days are 11.8% more likely to own their home,

46.8% more likely to own a higher valued home, 2.7% more likely to have a single-family home, 9.5% more

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {®Pets in Home: Adults 18 or older
: : ' ,
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18.2% or 352,431 of CINCINNATI DMA Adults 18 or older used SKYLINE CHILI in the past 30 days.
Adults 18 or older who used SKYLINE CHILI in the past 30 days are 1.4% less likely to look up D-I-Y advice
online, 20.1% more likely to always vote in local elections, 25.2% more likely to belong to a gym, 23.9%

more likely to fly domestic past yr.

_Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

al Activity: Adults 18 or older
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7.2% or 139,884 of CINCINNATI DMA Adults 18 or older used GOLD STAR CHILI in the past 30 days.

Adults 18 or older who used GOLD STAR CHILI in the past 30 days are 12.7% more likely to look up D-I-Y

advice online, 7.8% less likely to always vote in local elections, 9.9% less likely to belong to a gym, 12.9%
less likely to fly domestic past yr.
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" 9.8% or 188,539 of CINCINNATI DMA Adults 18 or older used FRISCH'S BIG BOY in the past 30 days.

~ Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days are 14.% less likely to look up D-I-Y
advice online, 3.4% more likely to always vote in local elections, 6.5% more likely to belong to a gym, .6%
more likely to fly domestic past yr.
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10.3% or 198,330 of CINCINNATI DMA Adults 18 or older used LAROSA'S FAMILY PIZZERIA in the past 30 days.
Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days are 8.3% more likely to look up
D-1-Y advice online, 25.1% more likely to always vote in local elections, 61.% more likely to belong to a

gym, 14.6% more likely to fly domestic past
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4.1% or 79,979 of CINCINNATI DMA Adults 18 or older used DEWEY'S PIZZA in the past 30 days.
DEWEY'S ——r= Adults 18 or older who used DEWEY'S PIZZA in the past 30 days are 35.2% more likely to look up D-I-Y
plizic 4 2 advice online, 12.7% more likely to always vote in local elections, 22.8% less likely to belong to a gym,
52.3% more likely to fly domestic past yr.
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18.2% or 352,431 of CINCINNATI DMA Adults 18 or older used SKYLINE CHILI in the past 30 days.
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|

Microbrew / Craft Beer
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Coffee Bar Sports Bar Bakery Othar
Asian
mwho used SKYLINE CHIL in the past 30 days = CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.]
who used SKYLINE CHILl in the past 30 days 25.5%

ANCINNATI 356. 382 18.9%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

5
B thghiclab

Table Games (Craps, Poker, etc.)
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Sports Betting B 7.0%
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Stage Show / Concert e 6.0%
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Other Gambling
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Sit-down restaurants used past 30 days: Skyline Chili
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ast 30-days QSR Users: Adults 18 or older

1 A l; 1time

5times
6-9times

10 times or more

m who used GOLD STAR CHill in the past 30 days m CINCINNATI

Total Agg%{;fy QSR Users: Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

7.2% or 139,884 of CINCINNATI DMA Adults 18 or older used GOLD STAR CHILI in the past 30 days.
Adults 18 or older who used GOLD STAR CHILI in the past 30 days are 4.4% more likely to use QSRs past mo.,
31.% more likely to use Sit-Down Restaurants past mo., 28.6% more likely to use Casinos past yr., 37.8%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ ] 1time

2 times

17.7%

3 times 13.6%

4 times 9.8%

5 times
6 -9times

10times or more
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hly 5it-Down Meals:

Drank Past 30-days: Adults 18 or older
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-V
Tan v

® who used GOLD STAR CHILI in the past 30 days
CINCINNAT! DMA Scarborough R2 2025: Sep24-Jul25

Domestic Regular Beer
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used GOLD STAR CHillin the past 0days  [SS/CONNNNI 28.3%

ANCINNATI 356. 382 18.9%

Past 12 months Casino Activities: Adults 18 or older
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7.0%
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Sports Betting
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# who used GOLD STAR CHILI in the past 30 days ®m CINCINNATI

131

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sit-down restaurants used past 30 days: Gold Star Chili
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mo., 31.% more likely to use Sit-Down Restaurants past mo., 13.8%
16.7% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

o e

3 times
4 times
5times
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10 times or more

12.5%
11.3%
» who used FRISCH'S BIG BOY in the past 30 days

Total Monthly QSR Users:
95.4%

Avg. Monthly QSR Mealis:

e mom

9.8% or 188,539 of CINCINNATI DMA Adults 18 or older used FRISCH'S BIG BOY in the past 30 days.
Adults 18 or older who used FRISCH'S BIG BQY in the past 30 days are 9.7% more likely to use QSRs past

more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

H 1tims ‘:m

4 times

=
o0
2

5 times

6 -9times

10times or more

o
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=

= who used FRISCH'S BIG BOY in the past 30 days m CINCINNATI
Total Monthly Sit-Down Restaurant Users: Avg. hly Sit-Down Meals:

100.0% 76.4%
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Drank Past 30-da
Any Type of Seer
tiquor
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it
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Top-10 Cuisines: Adults 18 or older
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# who used FRISCH'S BIG BOY in the past 30 days m CINCINNAT

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.]
who used FRISCH'S BIG BOY in the past 30days  [AO,00NNII 21.7%

ANCINNATI 356. 382 18.9%

Past 12 months Casino Activities: Adults 18 or older

Bar / Nightclub
Table Games (Craps, Poker, etc.)

Upscale Restaurant
spors s, B

Used Past 30-days: Adults 18 or older

197

Sit-down restaurants used past 30 days: Frisch's Big Boy

7.0%
Stage Show / Concert 6.0% 9.4%
Other Gambling &'2;?5% ra :
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# who used FRISCH'S BIG BOY in the past 30 days ® CINCINNATI ® who used FRISCH'S BIG BOY in the past 30 days mCINCINNATI



JaRosas

FAMILY PIZZERIA

10.3% or 198,330 of CINCINNATI DMA Adults 18 or older used LAROSA'S FAMILY PIZZERIA in the past 30 days.
Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days are 12.9% more likely to use

QSRs past mo., 31.% more likely to use Sit-Down Restaurants past mo., 5.4% more likely to use Casinos past

yr., 65.7% less likely to smoke cigarettes.

Past 30-days QSR Users. Adults 18 or older

10.2%

1time

3times

4 times

5times
6-9times

10 times or more
= who used LAROSA'S FAMILY PIZZERIA in the past 30 days

Total Monthly QSR Users:
98.2% 86.9%

PEGEE T

m CINCINNATI

Avg. Monthly QSR Meals:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
e »
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2 times 17.7%
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= CINCINNATI
hly Sit-Down R

76.4%

Drank Past 30-days: Adults 18 or older

Any Type of Beer
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555,522 28, 7%
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CINCINNAT! DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used LAROSA'S FAMILY PIZZERIA inthe past 30 days [ SSISAANNINI 24.4%
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Past 12 months Casmo Activities: Adults 18 or older

Slot Machines 564,386

29.2%

Bar / Nightclub
Table Games (Craps, Poker, etc.)
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Sports Betting
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria

Used Past 30-days: Adults 18 or older
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DEWEY’S

H%H

31.% more likely to use Sit-Down Restaurants past mo., 37.1% more
likely to smoke cigarettes.

4.1% or 79,979 of CINCINNATI DMA Adults 18 or older used DEWEY'S PIZZA in the past 30 days.
Adults 18 or older who used DEWEY'S PIZZA in the past 30 days are 12.9% more likely to use QSRs past mo.,

likely to use Casinos past yr., 65.9% less

Past 30-days QSR Users: Adults 18 or older
.' * IA 1time 0 7%
R
-

11.3%

4 times

5times

6-9times

10 times or more

16.1%

mwho used DEWEY'S PIZZA in the past 30 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
98.2% 86.9%

= CINCINNATI

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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®» who used DEWEY'S PIZZA in the past 30days
Total Monthly Sit-Down Restaurant Users: Avg.
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ANCINNATI 356. 382 18.9%
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Sit-down restaurants used past 30 days: Dewey's Pizza
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18.2%
Adults

Gr—|

or 352,431 of CINCINNATI DMA Adults 18 or older used SKYLINE CHILI in the past 30 days.
18 or older who used SKYLINE CHILI in the past 30 days are 24.9% more likely to have a 401K, 24.1%

more likely to have an Auto Loan, 37.% more likely to Invest/Trade Stocks Online, 4.9% more likely to pay with
their Debit Card.

mﬁ‘mvestments Owned: Adults 18 or older
17.6%
. o

15.1%

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

N M Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds u_z%
529 Plan / College Savings Plan 0 1;4'3%
- 3.0% 11.5%
c 8.5%
2 7.4% o +.110.5%|
Other (Crypto / NFTs / Metals, etc.) m B Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Second Home or Real Estate Property 50 Account Mortgage Loan of Home
4.6% Equity toan
w who used SKYLINE CHILIin the past 30 days m CINCINNATI w who used SKYLINE CHILI in the past 30 days m CINCINNATI
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading m
Insurance Agent at a Local Office (not online) m 6%
Accountant W e 4 [
. 5.0%
Estate Planning m’ﬁ : 8.2% 9-8% 6.8% 5-4%
5 - 1.3% (*Past 12 Months) PayPal VIsA Venmo Debit Card  MasterCard Zelle Cash App ApplePay  GooglePay Store Credit  American Discover  Square Cash Facebook Samsung Pay
Divorce / Family Attorney E 'um card Express Messenger
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7.2% or 139,884 of CINCINNATI DMA Adults 18 or older used GOLD STAR CHILI in the past 30 days.

Adults 18 or older who used GOLD STAR CHILI in the past 30 days are 30.% more likely to have a 401K, 66.5%
more likely to have an Auto Loan, 32.2% less likely to Invest/Trade Stocks Online, 47.3% more likely to pay
with their Debit Card.

l?"ﬁ:‘mwestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K plan

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds o':a%m

Money Market Funds  grvseres “:im
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B 6.2%
Bonds  pyem ] o
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Ll 7.2%
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B T e
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Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
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Equity Loan
= who used GOLD STAR CHILI in the past 30 days m CINCINNATI

Professional Services Used*: Adults 18 or older y'l_:'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
361,788

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
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2.4%

Real Estate Agent 2.0%

8% 8% 8.4%
5.7%
o e
Eel] ]

5 - 3% (*Past 12 Months) PayPal VIsA Venmo Debit Card  MasterCard Zelle Cash App Apple Pay  GooglePay Store Credit American Discover  Square Cash Facebook Samsung Pay
Divorce / Family Attorney ﬁ 20% card EXpress Messenger
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9.8% or 188,539 of CINCINNATI DMA Adults 18 or older used FRISCH'S BIG BQY in the past 30 days.

= Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days are 4.4% less likely to have a 401K, 7.7%
more likely to have an Auto Loan, 38.9% less likely to Invest/Trade Stocks Online, 12.3% more likely to pay
with their Debit Card.

mﬁﬁmvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

il Ml Financial Services Has and/or Uses: Adults 18 or older

637,312

Stocks or Stock Options 70,981 oy

Mutual Funds m 13.6%
Money Market Funds m“ 12.9%
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Bonds MI 7.0%
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el e e e

z a1 s Lanae y
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i Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property 5 A Account Mortgage Loan or Home
29,3207 Equity Loan
m who used FRISCH'S BIG BOY in the past 30 days m CINCINNATI

® who used FRISCH'S BIG BOY in the past 30 days B CINCINNATI

Professional Services Used*: Adults 18 or older E‘Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

361,788 18.7%

Financial Planner HER
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Online Investing / Stock Trading

9.0%
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2 6.5%
Accountant - g e5% . .
< 2.7%
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2.8%
Real Estate Agent ELD% . x sty g i 140 n 2353 3
z 0.8% (*Past 12 Months) PayPal visa Debit Card  MasterCard Zelle Cash App ApplePay  Google Pay Store Credit  American Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 2.0% Card Express Messenger
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IaRosas

PIZZERIA

FAMILY

to pay with their Debit Card.

10.3% or 198,330 of CINCINNATI DMA Adults 18 or older used LAROSA'S FAMILY PIZZERIA in the past 30 days.
Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days are 23.7% more likely to have a

401K, 28.4% more likely to have an Auto Loan, 7.2% less likely to Invest/Trade Stocks Online, 1.4% less likely

mﬁ‘mvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

637,312

Stocks or Stock Options
Mutual Funds
Money Market Funds

529 Plan / College Savings Plan

Bonds
6 6.4% - s & "
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w who used LAROSA'S FAMILY PIZZERIA in the past 30 days m CINCINNATI
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e
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® who used LAROSA'S FAMILY PIZZERIA in the past 30 days m CINCINNATI

Tax Preparation Service

Professional Services Used*: Adults 18 or older y'l_:'Past 3-Months Payment Methods Used: Adults 18 or older

3 16.3%
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Accountant

Estate Planning

Real Estate Agent

(*Past 12 Months) PayPal VISA Venmo  DebitCard MasterCard  Zelle

JRET 8.9% 98% 8.4%

5.6%
R
2 B o ]

Cash App Apple Pay  GooglePay Store Credit American Discover  Square Cash  Facebook Samsung Pay

Divorce / Family Attorney card EXpress Messenger
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DEWEY'’S
PIZZA

4.1% or 79,979 of CINCINNATI DMA Adults 18 or older used DEWEY'S PIZZA in the past 30 days.
Adults 18 or older who used DEWEY'S PIZZA in the past 30 days are 77.% more likely to have a 401K, 52.2%
less likely to have an Auto Loan, 106.3% more likely to Invest/Trade Stocks Online, 49.8% less likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older

401K plan

IRA (Individual Retirement Account) e 33.0%

13.6%
17.7%
12.

2%

31.8%
10.1%
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Financial Services Has and/or Uses: Adults 18 or older
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10.7% = x s _ ]
Other (Crypto / NFTs / Metals, etc.) 0.2% Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home

= Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Second Home or Real Estate Property E .m Account Mortgage Loan or Home

4.6% Equity Loan

w who used DEWEY'S PIZZA in the past 30 days m CINCINNATI ® who used DEWEY'S PIZZA in the past 30days m CINCINNATI
r—

Professional Services Used*- Adults 18 or older

Tax Preparation Service

Financial Planner
Online Investing / Stock Trading
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6.5% .
4.4%

B

Accountant
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yﬂ:Past 3-Months Payment Methods Used: Adults 18 or older

98%  g5% 8.4%

Real Estate Agent i - ! : i < : m .| _“* 2%
5 - = 0,0% (*Past 12 Months) PayPal VIsA Venmo Debit Card  MasterCard Zelle Cash App Apple Pay Gmgle Pay Store Credit American Discover  Square Cash Facebook Samsung Pay
Divorce/ Family Attomey B 2% Ccard Express Messenger
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Adults 18 or older who used SKYLINE CHILI in the past 30 days spend an average of 3 days, 18 hours, 44 minutes and 23

seconds each week with All Forms of Media.
91.1% of Adults 18 or older who used SKYLINE CHILI in the past 30 days spend an avg. of 8 hours and 17 minutes each week listening to

All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

o7 e
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Adults 18 or older
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past 30 days

65.5%

% of Total
Weekly H:M:

\of\
o
&
N
® who used SKYLINE CHILI in the past 30 days H CINCINNATI
4 5 y _ Share of Everything
CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 390 CINCINNATI DMA Scarborough R2 2025: Sep24-jul25 Qual intab 2,033 Hubbar for Anything ,

BROADCASTING

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sit-down restaurants used past 30 days: Skyline Chili



Adults 18 or older who used GOLD STAR CHILI in the past 30 days spend an average of 3 days, 17 hours, 41 minutes and
41 seconds each week with All Forms of Media.
Star =

87.6% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days spend an avg. of 9 hours and 28 minutes each week listening
to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: Gold Star Chili



Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days spend an average of 3 days, 20 hours, 3 minutes and
54 seconds each week with All Forms of Media.

88.3% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days spend an avg. of 8 hours and 21 minutes each week listening
to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: Frisch's Big Boy




Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days spend an average of 3 days, 15 hours, 38
minutes and 58 seconds each week with All Forms of Media.

92.1% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days spend an avg. of 8 hours and 3 minutes each week
listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.

96.8%
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria




Adults 18 or older who used DEWEY'S PIZZA in the past 30 days spend an average of 3 days, 6 hours, 5 minutes and 5
seconds each week with All Forms of Media.

72.3% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days spend an avg. of 8 hours and 25 minutes each week listening to
All Local AM/FM Radio, representing 7.8% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: Dewey's Pizza



Adults 18 or older who used SKYLINE CHILI in the past 30 days spend an average of 2 days, 21 hours, 0 minutes and 47
seconds each week with All Forms of Ad-Supported Media.
86.7% of Adults 18 or older who used SKYLINE CHILI in the past 30 days spend an avg. of 7 hours and 46 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: Skyline Chili




" Adults 18 or older who used GOLD STAR CHILI in the past 30 days spend an average of 2 days, 23 hours, 22 minutes and
Gold —er—= l" 0 seconds each week with All Forms of Ad-Supported Media.
83.7% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days spend an avg. of 8 hours and 55 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING

Sit-down restaurants used past 30 days: Gold Star Chili



Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days spend an average of 3 days, 0 hours, 15 minutes and
1 seconds each week with All Forms of Ad-Supported Media.

85.5% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days spend an avg. of 8 hours and 8 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Media.

96.8%
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BROADCASTING

Sit-down restaurants used past 30 days: Frisch's Big Boy




Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days spend an average of 2 days, 20 hours, 35

fLaRS)SaS eln minutes and 33 seconds each week with All Forms of Ad-Supported Media.

e ETERIA 88.3% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days spend an avg. of 7 hours and 37 minutes each

FAMI

week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria



Adults 18 or older who used DEWEY'S PIZZA in the past 30 days spend an average of 2 days, 12 hours, 15 minutes and
45 seconds each week with All Forms of Ad-Supported Media.

70.3% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days spend an avg. of 8 hours and 2 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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avg. of 66.6 minutes/day.

| Adults 18 or older who used SKYLINE CHILI in the past 30 days spend an average of 9 hours and 51
minutes each day with All Forms of Ad-Supported Media. 86.7% listen to Local AM/FM Radio for an
(Local Radio delivers 9.8% of Time with Ad-Supported Media.)
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| Adults 18 or older who used GOLD STAR CHILI in the past 30 days spend an average of 10 hours and
11 minutes each day with All Forms of Ad-Supported Media. 83.7% listen to Local AM/FM Radio for

an avg. of 76.5 minutes/day.

(Local Radio delivers 10.5% of Time with Ad-Supported Media.)
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| Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days spend an average of 10 hours and
19 minutes each day with All Forms of Ad-Supported Media. 85.5% listen to Local AM/FM Radio for
an avg. of 69.8 minutes/day.

(Local Radio delivers 9.6% of Time with Ad-Supported Media.)
Top-13 / AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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1aRosas

FAMILY PIZZERIA

hours and 47 minutes each day with All Forms of Ad-Supported Media. 88.3% listen to Local AM/FM
Radio for an avg. of 65.4 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 / AII Formf of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria
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| Adults 18 or older who used DEWEY'S PIZZA in the past 30 days spend an average of 8 hours and 36
minutes each day with All Forms of Ad-Supported Media. 70.3% listen to Local AM/FM Radio for an

avg. of 69. minutes/day.

(Local Radio delivers 9.4% of Time with Ad-Supported Media.)

Top-13 / AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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305,448 or 86.7% of Adults 18 or older who used SKYLINE CHILI in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 66.6 minutes every day representing 45.3% of all
time spent daily with Ad-Supported Audio.
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117,095 or 83.7% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 76.5 minutes every day representing 45.9% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

161,245 or 85.5% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 69.8 minutes every day representing 43.9% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older .

Local AM/FM Radio

175,039 or 88.3% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day representing
47.6% of all time spent daily with Ad-Supported Audio.
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56,233 or 70.3% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 69. minutes every day representing 40.7% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 305,448 or 86.7% of Adults 18 or older who used SKYLINE CHILI in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 66.6 minutes every day representing 45.3% of all
time spent daily with Ad-Supported Audio.
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Reach % 86.7% Audio: Adults 18 or older
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V- 4N 117,095 or 83.7% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days listen to Ad-
Gold Supported Local AM/FM Radio for an average of 76.5 minutes every day representing 45.9% of all
p time spent daily with Ad-Supported Audio.
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161,245 or 85.5% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 69.8 minutes every day representing 43.9% of all
time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
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| 175,039 or 88.3% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days

‘La}@SEIZS E|" listen to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day representing

47.6% of all time spent daily with Ad-Supported Audio.
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| 56,233 or 70.3% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days listen to Ad-
DEWEY'S

il eln Supported Local AM/FM Radio for an average of 69. minutes every day representing 40.7% of all
time spent daily with Ad-Supported Audio.
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Sit-down restaurants used past 30 days: Dewey's Pizza




ARG Rock, and Adult Hits.

l.oca! AM/fM Radio Formats (Persons & % Reach): Adults
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Pop Contemporary Hit Radio
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Contemporary Christian

305,448 or 86.7% of Adults 18 or older who used SKYLINE CHILI in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Album Oriented
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117,095 or 83.7% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary, Classic
Rock, and News/Talk/Information.
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l.oca! AM/fM Radio Formats (Persons & % Reach): Adults 18 or old
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161,245 or 85.5% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary,
News/Talk/Information, and Adult Hits.
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175,039 or 88.3% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country, News/Talk/Information,
Adult Contemporary, and Album Oriented Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(averoge week)
Country

Toto! persons:

& Time Siﬂt
B —
(1]

Classic Hits
Adult Contemporary

News/Talk/Information

Adult Hits

Album Oriented Rock

o p—,

HotAC m m;p. Avg. Hours+Minutes/day with Local
Classic Rock m AM/FM Radio: Adults 18 or older
Actius Rock -mr

Pop Contemporary Hit Radio

=

who used LAROSA'S CINCINNATI

Urban Contemporary

UrbanAC  E¥ReTTY m FAMILY PIZZERIA in the
day
Contemporary Christian mm PestA T
® who used LAROSA'S FAMILY PIZZERIA in the past 30 days ® CINCINNATI

Urban AC

43.2

Urban
Contemporar

Active Rock

Contemporary
Hit Radio

Adult Hits

285 Contemp | Classic

News/Talk/Info | Album Oriented |
rmation
283

Contemporary
Christia

Contemporary
Christian
28.8

News/Talk/Infor
mation
286

Adult Hits
27.5

Adult
Contemporary.

Classic Hits 251

258

Contemporary
Hit Radio Country
256 243

Album
Oriented
Rock
24.3

Hot AC
227
Urban
Contemporar
Active Rock y
25.4 24.4

Urban AC
204

® who used LAROSA'S FAMILY PIZZERIA in the past

30days

B CINCINNATI

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

lAveroge Week] Totw! Fersons: % Time spent

o A —
P

Classic Hits

Adult Contemporary
Adult Hits
News/Talk/Information

Album Oriented Rock

Hot AC Avg. Hours+Minutes/day with Ad-
T Supported Local AM/FM Radio:
Shsio ok Adults 18 or older
Active Rock
RIS -
Urban Contemporary
who used LAROSA'S CINCINNATE
Urban AC FAMILY PIZZERIA in the
past 30 days
Alternative
W who used LAROSA'S FAMILY PIZZERIA in the past 30 days W CINCINNATI
CINCINNATI DMA Scarborough R2 2025: Sep24-jul25 Qual Intab 241

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-SuEEorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Urban AC
432

Alternative
35.0

News/Talk/
Information | Country
283 28.0

Contemporary =
33.0 Hot AC

27.9

Active Rock Album Adult

News/Talk/Infor
mation
28.6

Adult Hits

274

Pop
Contemporary
Hit Radio
26.7

Adult Hits
285

Oriented  Contemp
Rock orary
247 237

Classic Hits
236

27.5

Classic Hits
258

Po
Contempora
Hit Radio
25.6

Adult
Contemporary
251

Alternative
25.0

Country
245

Active Rock
254

Album
Oriented
Rock

243
Urban

Contemporar
Urban
204

Classic Rock Y

253 24.4

m who used LAROSA'S FAMILY PIZZERIA in the past 30 days

Sit-down restaurants used past 30 days: LaRosa's Pizzeria

= CINCINNATI
* Share of Everything




56,233 or 70.3% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Album Oriented Rock, Hot AC, Classic Hits, and Adult
Contemporary.

l.ocaf AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Comtry

Classic Hits

Aduit Contemporary
News/Talk/Information
Adult Hits

Album Oriented Rock
HotAC

Classic Rock

Active Rock

Pop Contemporary Hit Radio
Urban Contemporary
Urban AC

Contemporary Christian

m w Avg. Hours+*Minutes/day with Local
_ m AM/FM Radio: Aduits 18 or older
64,074

=

who used DEWEY'S PIZZA CINCINNATI
m inthe o 0 doy
111315 Eﬁfﬁ

¥ who used DEWEY'S PIZZA in the past 30 days B CINCINNATI

% Time siar

&5 P ¥ e
N S T o fon o
SN SES DS TSR SER SNE S SN

vErage Cayl,

Adult
Contemporary
322

Urban
Contemporary
50.2
News/Talk/Infor
mation
30.5

Urban AC
21.2

Contem
porary
Classic Hits | Christian
17.7

Contempo
rary Hit
Radio
213

Adult Hits
415

Adult
Contemparary
25.1

Contemporary
Christian
288

Classic Hits
25.8

Pop
mporary
t Radio

News/Talk/Infor t
mation

286

Country
245

Album
Oriented
Rock
243

Hot AC
227
Urban

Contemporar
Active Rock y
25.4 244

Adult Hits
275

Urban AC
204

= who used DEWEY'S PIZZA in the past 30 days

= CINCINNATI

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(Average Week}
Country

Classic Hits

Adult Contemporary
Adult Hits
News/Talk/Information
Album Oriented Rock
Hot AC

Classic Rock

Active Rock

Pop Contemporary Hit Radio
Urban Contemporary
Urban AC

Alternative

CINCINNAT!

All Graphs and soefa.ai Data Modeling Copyright ©@ 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Total persons:

m WA vg. Hours+Minutes/day with Ad-

Supported Local AM/FM Radio:
m “m Adults 18 or older
iz [ a0 o
0218
mem (e
m m who used DEWEY'S PIZZA CINCINNATI
mm in the past 30 days

= CINCINNATI
Qual Intab 80

= who used DEWEY'S PIZZA in the past 30 days
DMA Scarborough R2 2025: Sep24-Jul25

Time Spent

Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
T

Hot AC
25.9

Adult
Contemporary
322
Urban
Contemporary
50.2

Album
Oriented
Rock
213

Active
Rock
223

News/Talk/Infor
mation

Urban AC
21.2

rary H Alternativ
Adult Hits OC Radio e
41.5 213 20.9

Pop
Contemporary
Hit Radio
25.6

Adult
Contemporary
251

News/Talk/Infor
mation
286

Alternative
25.0

Country
24.5

Active Rock Album
Oriented
Rock

243

Adult Hits
27.5
Hot
22.7
Urban
Contemporar
Classic Hits

258 24.4

® who used DEWEY'S PIZZA in the past 30 days

Sit-down restaurants used past 30 days: Dewey's Pizza

B CINCINNATI
* Share of Everything




Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations
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TikTok
AppleTV+,fubo,Pluto, Tubi, etc.
Paramount+

Peacock

Disney+

Premium Cable TV Networks

245,994 or 69.8% of Adults 18 or older who used SKYLINE CHILI in the past 30 days watch Ad-
Supported Local TV Stations for an average of 147. minutes every day representing 38.6% of all time
spent daily with Ad-Supported Video.
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90,700 or 64.8% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days watch Ad-
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123,832 or 65.7% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days watch Ad-
Supported Local TV Stations for an average of 145.2 minutes every day representing 31.1% of all
time spent daily with Ad-Supported Video.
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FAMILY PIZZERIA

152,042 or 76.7% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days
watch Ad-Supported Local TV Stations for an average of 121.2 minutes every day representing 31.3%
of all time spent daily with Ad-Supported Video.
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45,393 or 56.8% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days watch Ad-
Supported Local TV Stations for an average of 148.4 minutes every day representing 33.5% of all
time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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| 245,994 or 69.8% of Adults 18 or older who used SKYLINE CHILI in the past 30 days watch Ad-

Supported Local TV Stations for an average of 147. minutes every day representing 38.6% of all time
spent daily with Ad-Supported Video.
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Sit-down restaurants used past 30 days: Skyline Chili
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Sit-down restaurants used past 30 days: Gold Star Chili
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90,700 or 64.8% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days watch Ad-
Supported Local TV Stations for an average of 147.2 minutes every day representing 35.2% of all
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. 123,832 or 65.7% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days watch Ad-
Supported Local TV Stations for an average of 145.2 minutes every day representing 31.1% of all
time spent daily with Ad-Supported Video.

Weekly 63.4% Avg. Hours+Minutes/day with Ad-Supported
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- | 152,042 or 76.7% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days
CLQR_QSaS eln watch Ad-Supported Local TV Stations for an average of 121.2 minutes every day representing 31.3%

of all time spent daily with Ad-Supported Video.
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| 45,393 or 56.8% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days watch Ad-

@ DEWEY'S eln Supported Local TV Stations for an average of 148.4 minutes every day representing 33.5% of all

time spent daily with Ad-Supported Video.
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Sit-down restaurants used past 30 days: Dewey's Pizza



245,994 or 69.8% of Adults 18 or older who used SKYLINE CHILI in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Movies, and Game Shows.
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90,700 or 64.8% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Sports, Local News - Late, Game Shows, and Comedies.

Locaf‘ TV ig.vtion Programs (Persons & % Reach): Adults 18 or older
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123,832 or 65.7% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Comedies, Local News - Late, Mystery/Suspense/Crime, and Movies.

Locaf‘ TV ig.vtion Programs (Persons & % Reach): Adults 18 or older
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152,042 or 76.7% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Sports, Local
News - Evening, Comedies, Dramas, and Local News - Late.
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45,393 or 56.8% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Comedies, Local
News - Evening, Movies, and National/Network News.

Locaf‘ TV ig.vtion Programs (Persons & % Reach): Adults 18 or older
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276,793 or 78.5% of Adults 18 or older who used SKYLINE CHILI in the past 30 days use Ad-
Supported Social Media for an average of 151.5 minutes every day representing 26.1% of all time
spent daily with Ad-Supported Digital Media.
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119,855 or 85.7% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days use Ad-
Supported Social Media for an average of 209.5 minutes every day representing 31.% of all time

spent daily with Ad-Supported Digital Media.
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159,455 or 84.6% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days use Ad-
Supported Social Media for an average of 166.9 minutes every day representing 24.7% of all time
spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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173,991 or 87.7% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days use
Ad-Supported Social Media for an average of 158.6 minutes every day representing 28.1% of all time
spent daily with Ad-Supported Digital Media.
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69,309 or 86.7% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days use Ad-
Supported Social Media for an average of 91.9 minutes every day representing 15.3% of all time
spent daily with Ad-Supported Digital Media.
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276,793 or 78.5% of Adults 18 or older who used SKYLINE CHILI in the past 30 days use Ad-
Supported Facebook for an average of 52.2 minutes every day representing 34.5% of all time spent
daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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109,838 or 78.5% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days use Ad-
Supported Facebook for an average of 77.9 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Gold .
(Yo7
Freehook DT —TET
Instagram e i — 7
YouTube Video B ey SOBY
R —
T .
Linkedin 292
Pinterest m
X Avg. Hours+Minutes/day with all m
Snapchat 4,040 Social Media: Adults 18 or older m
Others(Rumble, Twitch, Gab, Par... ; wa
whatsApp PR TS 2:36 Moz
Blogs/Message Boards (read... mm 16.7% m
umblr - - 33% Whemarms o
wwho used GOLD STAR CHILI in the past 30 days = CINCINNATI

YouTube Video
42.6

Pinterest
141

Linkedin
103

Facebook
88.6

TikTok
217

Bl

Reddit | ©8
10.1 S...

Facebook
53.2

YouTube Video
30.5

Instagram
22:5

Pinter

Reddit est.

7.8

TikTok

LinkedIn
13.9 6.0

® who used GOLD STAR CHILI in the past 30 days

= CINCINNATI

Facebook
Instagram
YouTube Video
TikTok

Reddit
Linkedin
Pinterest

X

Snapchat

Others(Rumble, Twitch, Gab, Pa...

WhatsApp

Blogs/Message Boards (read...

tumblr

CINCINNATI

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18

-’der

Fie
A8
s
B8
e
Bee

who used GOLD STAR CHIU CINCINNATI g ;
in the past 30 days 0.5%
= who used GOLD STAR CHILI in the past 30 days = CINCINNATI

DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 131

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Week Ad—Sug_gort”gd Social Media (Persons & % Reach): Adults 18 or o!de”r Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

YouTube Video
42.7

Pinterest
10.2

Facebook LinkedIn

77.9

Instagram
21.0 94

Facebook
47.8

YouTube Video
30.4

TikTok
13.9

Instagram
186

Pinter Reddi

= who used GOLD STAR CHILI in the past 30 days

Sit-down restaurants used past 30 days: Gold Star Chili

| CINCINNATI

soefa.ai

* Share of Everything
for Anything _



Supported Facebook for an average of 76.5 minutes every day representing 45.8% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Sacml Med:a (Persons & % Reach): Adults 18 or older Avg Day All Social Media (9’ Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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155,448 or 78.4% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days use
Ad-Supported Facebook for an average of 54.9 minutes every day representing 34.6% of all time
spent daily with Ad-Supported Social Media.
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39,172 or 49.% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days use Ad-Supported
YouTube Video for an average of 30.8 minutes every day representing 33.5% of all time spent daily
with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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276,793 or 78.5% of Adults 18 or older who used SKYLINE CHILI in the past 30 days use Ad-
Supported Facebook for an average of 52.2 minutes every day representing 34.5% of all time spent
daily with Ad-Supported Social Media.

Weekly

Reach % 78.
AR TEE%. o

% of Weekly

Time Spent wi
Ad-Supported
Social Media:

Weekly
Total
Persons

Reached: 376,793 1,476,362
Average Facebook
Daily Minutes

Using Ad-SUp

CINCINNATI!
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

DMA

9.8%
[35% |

135,722 716,057
YouTube Video

Scarborough R2 2025: Sep24-Jul25

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"

=

who used SKYLINE CHILI in CINCINNATI
the past 30 days

42.9% 42.9%
38.5% 37 0%

30.4% 30.3% 29.9%

26.4%

24.8%

24.0%

23.7% 23.5%

21.8% 70.8%

20.3%

13 2%

7% e
65,448 95,138
Blogs/Message

Boards (read

’ .
£ m

84,704 458,796 105,427 510,192
LinkedIn Reddit

[ ]
82,977 341,012
Snapchat

151,201 829,109
Instagram

106,992 585,821
TikTok

87,433 392 073

76,880 402,646
Pinterest

| CINCINNATI

2033

® who used SKYLINE CHILI in the past 30 days

Qual Intab 390 CINCINNAT! DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab * Share of Everything

Sit-down restaurants used past 30 days: Skyline Chili



'_‘ 109,838 or 78.5% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days use Ad-
’M eln Supported Facebook for an average of 77.9 minutes every day representing 37.2% of all time spent
g daily with Ad-Supported Social Media.
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154,113 or 81.7% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days use Ad-
e'" Supported Facebook for an average of 76.5 minutes every day representing 45.8% of all time spent
daily with Ad-Supported Social Media.
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- 155,448 or 78.4% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days use
‘L{:lR_QSElS E|" Ad-Supported Facebook for an average of 54.9 minutes every day representing 34.6% of all time

spent daily with Ad-Supported Social Media.
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39,172 or 49.% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days use Ad-Supported

@ DEWEY'S E|" YouTube Video for an average of 30.8 minutes every day representing 33.5% of all time spent daily

with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,031;
Social Media: 19,488; Local Radio: 19,359; Non-Prem. Cable: 12,117; Local TV: 9,578
reaching Adults 18 or older who used SKYLINE CHILI in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 14,937;
Social Media: 12,229; Local Radio: 10,108; Non-Prem. Cable: 5,838; Local TV: 5,015
reaching Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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343,419 or 97.4% of Adults 18 or older who used SKYLINE CHILI in the past 30 days spend an average
of 80.8 minutes per day driving, seeing Billboards and Signs. 72.5% Listen to Local Radio Stations
Out-of-Home for an average of 40.4 minutes/day.

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older Top-13 Out—of—Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Stations Out-of-Home for an average of 46.4 minutes/day.

128,337 or 91.7% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days spend an
average of 63. minutes per day driving, seeing Billboards and Signs. 70.% Listen to Local Radio

=
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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168,291 or 89.3% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days spend an
average of 58.4 minutes per day driving, seeing Billboards and Signs. 71.5% Listen to Local Radio
Stations Out-of-Home for an average of 42.3 minutes/day.
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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185,984 or 93.8% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days
spend an average of 69.5 minutes per day driving, seeing Billboards and Signs. 73.8% Listen to Local
Radio Stations Out-of-Home for an average of 39.6 minutes/day
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65,014 or 81.3% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days spend an
average of 72.5 minutes per day driving, seeing Billboards and Signs. 58.8% Listen to Local Radio
Stations Out-of-Home for an average of 41.8 minutes/day.
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343,419 or 97.4% of Adults 18 or older who used SKYLINE CHILI in the past 30 days spend an average of

80.8 minutes per day driving, seeing Billboards and Signs representing 48.1% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly

. Out-of-Home Media: Adults 18 or older
e "Share of Ad-Supported OOH Media"
97.4%

97.9% 96.8%

who used SKYLINE CHILI in CINCINNATI
the past 30 days

72.5% 74.3%

65.5%

43.4%

40.1%

14.6%

14.2%
Weekly

10.7%
8.0% 5 6%
Total
Parsolis 1,685,491 1,278,681 1,273,813 4 1,430 685,784 679,535 1 Z 192 1 015,389 205 097
Billboards & Signs AM/FM Radio Walking in Towns, Grocerv stores Shopping Malls Restaurants & Bars Stadmms & Arénas  Health club Gyms " Gas

Avaraga (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported

Stations/Convenience Of'flces/HospltaIs

Stores
® who used SKYLINE CHILI in the past 30 days B CINCINNATI

Scarborough R2 2025: Sep24-jul25 Qual Intab

CINCINNAT! DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 390 CINCINNAT! DMA 2,033
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything
.al for Anything _ =

Sit-down restaurants used past 30 days: Skyline Chili




63. minutes per day driving, seeing Billboards and Signs representing 39.8% of all Time Spent with Ad-
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168,291 or 89.3% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days spend an average
of 58.4 minutes per day driving, seeing Billboards and Signs representing 39.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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: 185,984 or 93.8% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days spend an
=== CIN

average of 69.5 minutes per day driving, seeing Billboards and Signs representing 42.8% of all Time Spent
with Ad-Supported Out-of-Home Media.
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65,014 or 81.3% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days spend an average of
DEWEY'S ="

PIZZA eln 72.5 minutes per day driving, seeing Billboards and Signs representing 41.4% of all Time Spent with Ad-
Supported Out-of-Home Media.
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343,419 or 97.4% of Adults 18 or older who used SKYLINE CHILI in the past 30 days spend an
average of 80.8 minutes per day driving an average of 47. miles each day and are 67.8% more likely
to use Harrison Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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128,337 or 91.7% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days spend an
average of 63. minutes per day driving an average of 36.7 miles each day and are 143.3% more likely
to use Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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168,291 or 89.3% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days spend an
average of 58.4 minutes per day driving an average of 34. miles each day and are 132.7% more likely
to use Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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185,984 or 93.8% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days
spend an average of 69.5 minutes per day driving an average of 40.5 miles each day and are 198.2%
more likely to use Bridgetown Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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65,014 or 81.3% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days spend an
average of 72.5 minutes per day driving an average of 42.2 miles each day and are 417.6% more
likely to use Loveland - Madeira Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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153,492 or 43.6% of Adults 18 or older who used SKYLINE CHILI in the past 30 days read Direct Mail
Advertising (excluding Catalogs) for an average of 7.4 minutes every day representing 29.6% of all
| time spent daily with All forms of Print Media.
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vg. Minutes/day Spent): Adults 18 or older

Local Daity
Newspaper(s)
(sunday)
107

New York Times
(Sunday)
88

Local Daily

Newspaper(s)

USA Today (Dally) | (Daity+Sunday)
7.9 77

New York Times (Daily)
14

Local Daily
Wall Street Journal Direct Mail Advertising Newspaper
(LETY) (excluding Catalogs) (s) (Daity

8.1 74 73

New York Times
(Sunday)

Local Daily
Newspaper(s)
(Sunday)

USA Today (Daily)
92

132

Local Daity
Newspaper(s) (Daily
78

(Daily=Sunday)
84

Direct Mail
Wall Street New York Times Advertising
Journal (Daily) (Daily) {excluding Catalogs)
117 LES 82 74
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30,398 or 21.7% of Adults 18 or older who used GOLD STAR CHILI in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 28.4% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 orolder Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
]

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

Catalogs

New York Times (Daily+Sunday)
Magazines

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

Wall street Journal (Daily)

All Local Weekly Newspapers

the past 30 days

= who used GOLD STAR CHIL! in the past 30 days

who used GOLD STAR CHIL in

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

!m

CINCINNATI

B CINCINNATI

0.1%

New York Times
(Daity+Sunday)
102

New York Times
(Sunday)
119

Local oaw

Local Daily
Newspaper(s
) (Daity
80

(Daily+Sunday)

Magazines

Direct Mail
Advertising
{excluding
Catalogs)
75

Waltsueer New York Times

New York Times
(Sunday)
132

New York Times
(Dally+Sunday)

Wall Street Journal

Local Daily
Newspaper(s)
i inda

10.7

New York Times
(Daily) (Daily)
LE} 82

Local Daily
Newspaper(s) (Daily
7.8

Advertising (excluding
Catalogs)
74

# who used GOLD STAR CHILI in the past

30days

B CINCINNATI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Catalogs

New York Times (Daily+Sunday)
Magazines

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

Wiall Street Journal (Daily)

All Local Weekly Newspapers

Books
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Torf persons:
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Local Daity
Newspaper(s)
(Sunday)
120

New York Times
(Sunday)
119

Local Daily
Newspaper(s)
(DailysSunday)
86

Wall Street
Journal (Daily)
1.9

New York Times
(Daily)
85

Direct Mail
Advertising
(excluding Catalogs)
75

Local Daily
Newspaper(s) (Daily
80

USA Today (Daily)
102

New York Times
(Sunday)
132

Local Daily
Newspaper(s)
(Sunday)
117

USA Today (Daily)
92

(Daily=Sunday)
84

Wall Street
Journal (Daily)
LE}

New York Times

(Daily)
82

Local Daity
Newspaper(s) (Daily
78

Direct Mail
Advertising
{excluding Catalogs)
74

# who used GOLD STAR CHIL! in the past 30days

Sit-down restaurants used past 30 days: Gold Star Chili
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54,946 or 29.1% of Adults 18 or older who used FRISCH'S BIG BOY in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 35.% of all
time spent daily with All forms of Print Media.

Avg. Week All Print %eﬂﬂq (Persons & % Reach): Adults is or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

Catalogs

New York Times (Daily+Sunday)
Magazines

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

Wall street Journal (Daily)

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

[
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who used FRISCH'S BIGBOY in CINCINNATI
the past 30 days
mrlz
®who used FRISCH'S BIG BOY in the past 30 days B CINCINNATI

Local Daily
Newspaper(s) (Daily
94

New York Times
(Sunday)
105

New York Times
Local Daily (Daily)
Newspaper(s) Wall Street Journal 69
(Daily+Sunday) (Daily)
99 88
Direct Mail
Advertising
(excluding Catalogs)
69

New York Times
Magazines (Daily+Sunday)
99 87

Catalogs
a1

Local Daily
Newspaper(s) (Daily
7.8

Local Daily
Newspaper(s)
New York Times ily+Sunda
(Daity+Sunday)
10.7
Advertising (excluding
Catalogs)
74

New York Times
(Daity)
82

New York Times
(Sunday)
132

Wall Street Journal
(Daily)
93

® who used FRISCH'S BIG BOY in the pa

st

30 days H CINCINNATI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Catalogs

New York Times (Daily+Sunday)
Magazines

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

Wiall Street Journal (Daily)

All Local Weekly Newspapers

Books

CINCINNATI DMA

Scarborough R2 2025: Sep24-Jul25
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Avg. Hours+Minutes/day with Ad- =
Supported Print Media: Adults 18 or olderm

PR

who used FRISCH'S BIG BOYin CINCINNATI
the past 30 days
88 &t
= who used FRISCH'S BIG BOY in the past 30 days B CINCINNATI

Qual Intab 197

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s)

(DailysSunday)

o I Wall Street
. USA Today (Daily) | Joural (Daily)
Local Daily 90
Newspaper(s)
(Sunday)
135

New York Times
{Sunday)
105

Local Daily Newspaper(s)
(Daily
9.4

USA Today (Daily)
92

New York Times
(Sunday)
132

Local Daity
Newspaper(s) (Daily
78

(Daily=Sunday)
84

Direct Mail
Advertising
{excluding Catalogs)
74

Local Daily
Newspaper(s)
(Sunday)
117

Wall Street
Journal (Daily)
LE}

New York Times

(Daily)
82

# who used FRISCH'S BIG BOY in the past 30 days

Sit-down restaurants used past 30 days: Frisch's Big Boy
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85,147 or 42.9% of Adults 18 or older who used LAROSA'S FAMILY PIZZERIA in the past 30 days read
Direct Mail Advertising (excluding Catalogs) for an average of 6.8 minutes every day representing
29.1% of all time spent daily with All forms of Print Media

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

Catalogs

New York Times (Daily+Sunday)
Magazines

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

£

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Local Daily
Newspaper(s)
(Daily+Sunday)

Wall Street
Journai
(Daity) Magazines
64 6.1

Direct Mail
Advertising
New York Times Times (excluding New York
(Sunday) (DailysSunday) | Catalogs) Times (Dally) | Catalogs
111 B4 68 L 42

New York

New York Times
(Daity+Sunday)
107

New York Times ‘Wall Street journal
(sunday) (Daity)
132 93

Local Daily
Newspaper(s)
(Daily+Sunday)
84

New York Times
(Daity)
82

Magazines

Local Daily
Newspaper(s) (Daily
7.8

Direct Mail
Advertising (excluding
Catalogs)

7.4
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23540 | i)
® who used LAROSA'S FAMILY PIZZERIA in the past 30 days B CINCINNATI
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Avg. Week Ad-Supported f\n{,lfrint Media (Persons & % Reach): Adults 18 or older Asv"g.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times {Daily+Sunday)
Magazines

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers
Books
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older
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Wall Street journal
(Daity)
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USA Today (Daity)
103 73 57

New York Times
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Local Daily
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(Sunday) Journal (Daily)
117 93

Local Daily

Newspaper(s)
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New York
(Daily)
82

Local Daily
Newspaper(s) (Daily
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Direct Mail

(excluding Catalogs)
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DEWEY'S
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14,270 or 17.8% of Adults 18 or older who used DEWEY'S PIZZA in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 25.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

Catalogs

New York Times (Daily+Sunday)
Magazines

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers
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i

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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New York Times
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84 71

New York Times
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1.8 87 68

New York Times
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New York Times
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9.2
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Newspaper(s)
(Daily+Sunday)

107

New York Times
(Daity) (Daity)
93 82

Magazines
87

Local Daily
Newspaper(s) (Daily
7.8

irect Mail
ing (excluding
Catalogs)
7.4

Catalogs
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New York Times (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Cable TV Networks

"Advertising Actions"

P18+ who used SKYLINE CHILI in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

705,209 36.5%
632,310 32.7%
587,936 30.4%

437,389 22.6%

275,690 14.3%

Local AM/FM Radio

330,409 17.1%

Local Broadcast TV

Video Streaming Services
Newspapers

Podcasts

Billboards

Audio Streaming Services

274,190

266,434 13.8%

236,554 12.2%

235,304 12.2%

CINCINNATI

178,184 9.2%

I

191,967 9.9%
m P18+ who used SKYLINE CHILI in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CINCINNATI DMA  Scarborough R22025:Sep24-Jul25 Qualintab: 390 * <Share of Everything
All Graphs and soefa.ai DataModeling Copyright © 2025Hubbard Broadcasting, inc. LLC. All rights reserved. Soe a.al for Anything

Sit-down restaurants used past 30 days: Skyline Chili



"Advertising Actions"

Gold
e P18+ who used GOLD STAR CHILI in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)
DirectMall
Social Media
Websites '

32.7%

Broadcast, Cable, & Sat TV 437,389

Newspapers

236,554
Local AM/FMRadio geefome ' 17.1%
Video Streaming Services gestare
Cable TV Networks geiees
Podcasts
wecatBreadeast Y

274,190

Audio Streaming Services

CINCINNATI

191,967 9.9%

fl

Billboards g S
m P18+ who used GOLD STAR CHiILI in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Sit-down restaurants used past 30 days: Gold Star Chili
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Websites
Direct Mail
Social Media

Broadcast, Cable, & Sat TV

“Advertising Actions"

P18+ who used FRISCH'S BIG BOY in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

632,310 32.7%
587,936 30.4%

705,209 36.5%

437,389 22.6%

Local AM/FM Radio

330,409

Local Broadcast TV

Video Streaming Services

274,190

266,434

Newspapers 236,554 12.2%
Cable TV Networks 275,690 T
Audio Streaming Services s e _
Billboards o oK
m P18+ who used FRISCH'S BIG BOY in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R22025:Sep24-Jul25 Qualintab: 197 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. Allrights reserved. So e a . al for Anything «

Sit-down restaurants used past 30 days: Frisch's Big Boy
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FAMILY P

Social Media

Direct Mail

Websites

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

Video Streaming Services

“Advertising Actions"

P18+ who used LAROSA'S PIZZERIA in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

705,209 36.5%

587,936 30.4%

437,389

632,310 32.7%

274,190 14.2%

275,690 14.3%

266,434

Local AM/FM Radio

330,409

Newspapers
Billboards
Podcasts

Audio Streaming Services

CINCINNATI DMA  Scarborough R22025:Sep24-Jul25 Qualintab: 241

236,554 12.2%

178,184 9.2%

CINCINNATI

191,967 9.9%
W P18+ who used LAROSA'S PIZZERIA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

I

Share of Everything
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria
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DEWeY's eln "Advertising Actions"
M

P18+ who used DEWEY'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos

587,936 30.4%

Broadcast, Cable, & Sat TV 437"389 22 6%

Local Broadcast TV

Due to Ads on %)
Social Media
Websites
Podcasts
Direct Mall YT

274,190 14.2%
Cable TV Networks :

275,690 14.3%

Video Streaming Services 266,434 s oo

Local AM/FM Radio

Hewspapers
Audio Streaming Services CINCINNATI

Billboards

178,184 9.2%

m P18+ who used DEWEY'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Sit-down restaurants used past 30 days: Dewey's Pizza



